






AWARD SPONSORS 



SUPPORTING SPONSORS 

AvalonBay Communities 

The Gas Company 

HEERY International 

Marathon Communications 

J`Alk^ia$p lc Tbpq Eliivtlla 

Tortilla Republic/Taste 

Townscape Partners 



PRESENTING SPONSOR 









MEMBERSHIP DUES REVENUE 

2014 Summary  2013 Comparison  
Membership 514   Membership  506 

New Members   94   New Members  96  

Retention  82%  Retention  90% 



NON-DUES REVENUE  

Special Events 

Advertising  

Programs & Promotions 

Other (sub-lease; metro TAP)  



SPECIAL EVENTS 

2014 Summary  2013 Comparison 
AMMBI $10,021  AMMBI $13,952 

SOTC $23,057  SOTC $26,357 

CCA $50,860  CCA $54,603 
 

NET:  $83,938  NET: $94,912  

 

VARIANCE <$10,974> 



ADVERTISING  

PROGRAMS & PROMOTIONS 

OTHER 

2014 Summary  2013 Comparison 

$16,057   $15,787 

2014 Summary  2013 Comparison 

$46,015   $41,607 

2014 Summary  2013 Comparison 

$24,450   $25,850 



PROGRAMS & PROMOTIONS 

175 Meetings, programs and events hosted annually 

Å12 Mixers  

Å12 Speed networking 

Å72 Chamber Committee meetings 

Å12 Board meetings  

Å12 executive board meetings 

Å10 Ribbon cuttings 

Å5 Special events 

Å6 Leadership Council luncheons 

Å4 New member breakfasts 

Å10 Small Business Seminars 

Å20 various meetings with groups on advocacy issues 

  



MARKETING & COMMUNICATIONS 

WHCC WEBSITES 
Wehochamber.com 
Å16,002 unique visitors 

Åmobile visitors up 107% 

Åaverage of 4 minutes per page 

ÅBusiness Directory gets 8,871,098 referrals 

Eatshopplayweho.com 
Å3,000 unique visitors 

E-WORKS NEWSLETTER 
Å Distribution up 10%  

Å 15-20% open rate 

WORKS MAGAZINE 
ÅDistribution up 5% / Increased pages to 44 

 



MARKETING & COMMUNICATIONS 

  

WEHO SOCIAL 
CHAMBER TV 
Å Increased video content by 200%  

Å400 unique visitors 

 

FACEBOOK & TWITTER & INSTAGRAM 
ÅPl`f^i ¦ifsb´ cbba qeolrde @e^j_bo tb_pfqb 

Å Increase of Fans by 30% on Facebook 

Å Increased Followers on Twitter by 20% 

Å Increased Followers on Instagram by 13% 

Å Increased engagement on average of 20% on Social Media outlets 



REPRESENTING BUSINESS  

INTERESTS TO GOVERNMENT  

GOVERNMENTAL AFFAIRS COMMITTEE (GAC) 
Å 13 Project support  requests 

 

BUSINESS ADVOCACY   
Å Spoke at 32 hearings ¬ includes Council, Planning Commission, 

transportation, Directors hearings 

Å Attended and spoke at 8 commission meetings  

Å Consulted with 14 new businesses 

Å Wrote 12 letters of support/opposition to state legislation 

Å Conducted 4 focus groups on minimum wage issue 

Å Facilitated 6 outreach programs for city capital campaign projects 





HONORABLE ABBE LAND 

SPECIAL RECOGNITION AWARD 








